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“Working with HAT was an eye opener to what assets they hold in the archive. Their research into £
our potential client’s heritage kick started our pitch process, giving us an understanding of the

brand’s past which informed our creative and strategic approach, whilst getting us closer to the
client and winning the business.”
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For £2,400 (+VAT) you receive one year’s use
When contact enquiries@hatads.org.uk

We our archive for your target UK brand or product
And send you links to commercials and ads for

We your choice to hi-res material for use in your pitch

“The packages of assets provided by HAT have proved excellent value for money as shown by our
recent new business wins. For a fraction of your pitch budget, Brand Archaeology works.”
Tom Knox, Executive Chairman, MullenLowe



BRAND //ARCHAEOLOGY JOIN THE MOVEMENT
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“Being able to talk about the Iong advertlsmg hlstory of a brand is an advantage any agency
would love to have when pitching for a new client.”

irector-General, IPA



History of
Advertising
Trust

intO the World,S |ClrgeSt enquiries@hatads.org.uk

www.hatads.org.uk

collection of advertising. 01508 548623
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